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Creative and entrepreneurial designer with 20 years’ experience shaping brand stories, campaigns, and digital experiences 
for clients across tech, retail, education, and architecture. I’ve worked independently and with agencies to deliver 
conceptual, strategic, and visual solutions that grow engagement and business impact. 

Having spent much of my career as a self-reliant creative partner to clients, I’m now looking to bring my experience and 
empathetic approach into an Art Director role — leading ideas, collaborating with teams, and shaping the creative vision 
within a forward-thinking brand or agency. 

CORE SKILLS 
• Creative Direction & Brand Concept Development 
• Campaign Ideation, Creative Messaging & Visual Storytelling 
• Client Leadership & Stakeholder Communication 
• Cross-disciplinary Design: Digital, Print, Motion, Web, UX, Architecture 
• Strong grounding in marketing psychology & consumer behaviour 
• Skilled in prototyping, concept visualisation, artwork & build, apps, etc 

WORK EXPERIENCE 
Art Director / Branding Designer 
2013-Present — WayMoby  

Working as a creative lead for diverse Startup & SME clients in the UK and internationally. 

Freelance clients & brand partnerships included WWF, Amazon AWS, and Lego, working directly & indirectly on campaigns 
via agencies and partner organisations in tech, retail, education, construction, tourism, wellbeing, and climate impact. 

• Creative development for an international feature film pitch (under NDA), shaping early-stage concepts and visuals. 

• Led end-to-end brand development for startups and SMEs from defining brand strategy and identity concepts to 
delivering across all touchpoints. Produced brand guidelines and toolkits, designed and built websites, landing pages, 
posters and brochures, created campaign concepts and artwork, and developed packaging, POS, and environmental 
branding. Collaborated with marketing managers, copywriters, illustrators, and photographers, while acting as de facto 
creative director managing clients, suppliers, and production partners to ensure consistent brand execution. 

• Produced measurable results such as: +400% leads, +300% dwell times, +200% conversions, and –40% bounce rates 
through improved UX and design. 

• Designed high-impact pitch decks that contributed to entrepreneurs securing large funding rounds.   

• Gained exposure to entrepreneurial ecosystems (e.g., Google Campus, London; MindValley, Malaysia; SLUSH, Helsinki; 
OFFF, Barcelona; Design Festival, Birmingham. OpenSauce, Birmingham). 

• Built and launched Wishylist, a social wishlist app, taking it from concept to beta product — gaining first-hand insight 
into product strategy, UX design, branding, and user engagement, while growing a community of early adopters. 

• Created and scaled MobyMaps, a large handmade map product line sold online and in retail — personally designed and 
built the products, developed the brand, and refined production with manufacturers. 

• Co-founded and ran a popular monthly meetup group in Bournemouth to support start-ups, connecting with business 
owners, county council initiatives and local business community knowledge.   



Designer, Freelance Designer & Senior Designer (Employed & Freelance)  
2001–2013 — Various Agencies across UK, Middle East, Asia, and Australia 

Agency experience includes: Ogilvy, Oliver, Lawton, FiveByFive, Thinking Juice/ElevenMiles/Gain, SideShow, MadRiver, 
Remarkable, Nuko, BBD/BrightBlueDay, Aylesworth Fleming.

Worked across major clients including: MindValley, Fender, Mizuno, RNLI, OVO, Westfield, WestQuay, Oracle Shopping 
Centre, SunSail, B&Q, Dorset Cereals, Clipper Tea, Clipper Round The World Yacht Race, Sunseeker, National Trust, 
Ordnance Survey, Kabuto Noodles, YeoValley and multiple national & International property developers (Orascom Construction, 
Taylor Wimpey, Cala Homes, Barrat Homes, Linden Homes, McCarthy Stone, Redrow, Fairview, Alfred McAlpine).

• Design lead on digital projects, guiding designers and developers to create functional, visually engaging solutions. 

• Collaborated within agency teams and with creative directors to deliver integrated campaigns across advertising, 
branding, digital, and experiential. 

• Contributed to pitches and concept development while producing brand identities, campaign visuals, and high-impact 
360 executions across print, outdoor, and digital. 

• Produced hundreds of print and digital ads weekly high-end and on-brand, during fast-paced campaign cycles. 

• Delivered marketing collateral to the highest production standards, working closely with quality control teams, 
copywriters, photographers, illustrators, and large-scale print houses. 

• Attended film and photoshoots, gaining experience in art direction. 

• Developed a strong grounding in agency process, client collaboration, and brand consistency. 

KNOWLEDGE & TOOLS 
• Marketing strategy, client relationships, mapping user experience, wireframing, SEO. 
• Branding, brand identity, design systems, web design, app design, grids, typography. 
• Illustration, photography, image retouching, basic animation/story-boarding. 
• Conceptualising, scamping, information architecture, layout, brochure design, artworking. 
• Mac, Adobe Illustrator, Photoshop, InDesign, Lightroom, Webflow, HTML, CSS, JS, Spline 3D etc. 
• AI Image Generation: MidJourney and various other tools. 

HOBBIES & INTERESTS 
These interests highlight where my personal passions and professional creativity overlap  
— areas where I can bring genuine enthusiasm and insight to the work I do. 

• Business & entrepreneurship: applying strategy and value insights to brand challenges.  
• Human psychology & consumer behaviour, i.e: impacts of neurodiversity on engagement. 
• Experiential, exterior, interior, exhibition & retail design: High impact educational spaces, physical spaces, architecture. 
• Creative technology: IoT, drones, 3D printing, carpentry, welding, robotics, mechanical Engineering. 
• Photography, film: Drones, video, educational exhibitions. 
• Outdoor pursuits & adventure: Off-road motorsports, motorbikes, helicopters, hiking, wellbeing, watersports. 
• Programming: Began learning Php, JavaScript, MySql, MicroPython to build apps & IoT projects during covid lockdown. 

EDUCATION 
• Dale Carnegie Leadership Course in Bristol, 2012 
• 3D StudioMax Short Course in Bournemouth, 2004 
• NVQ Level 4 Graphic Design in Bournemouth, 2001  
• GNVQ Engineering (Foundation in technical design & problem solving), Bournemouth, 1999


